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Founded in 2008, The National Association of Realtors– India (NAR-INDIA) is the apex organization of
realtors in India which aims to enlighten Indian realtors and train them to imbibe and adhere to international best practices which in turn inspires confidence in investors and consumers. The core focus of NAR-India is to elevate the standards of practice of the real estate brokerage business to a global level by promoting ethics, transparency, accountability and respect for rule of law and good governance. The association
aims at streamlining and promoting the profession of real estate brokerage in India.
NAR-INDIA has signed bilateral agreements with CREDAI National, NAREDCO, NICMAR and RICS and
continues to maintain its relationship with the National Housing Bank (NHB) - the country’s housing
finance regulator under the Reserve Bank of India, Government of India. NAR-INDIA is shortly introducing
real estate courses and certifications for members to upgrade their skills through learning and development. All these courses will be developed by Indian Institute of Real Estate (IIRE) which is NAR-INDIA’s
own educational wing
What started as a concerted effort by a small group of dedicated professionals with the support of NAR
USA has today become the Voice of Realtors in India. NAR-INDIA is the umbrella organization to over 44
member associations and 20,000+ realtors in the country. NAR-INDIA strongly believes in the strength of
relationships and continues to maintain numerous international affiliations such as NAR, AMPI, AREAA,
IEA and AEGI to help its’ members network globally. In its nascent years, NAR-INDIA was nurtured and
mentored by NAR USA. At the national level
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ABOUT APP, Delhi-NCR
The Associa
operty Professionals (APP), Delhi NCR is a non proﬁt society
egistra
vember 2008.
registered under Socie
ter of NAR INDIA. The
The associa
es of APP are to streamline and promote the profession of real
al Region, so as to achieve
estate brokerage in Delhi and the Na
transparency, accountability, fair dealing, professional conduct and ethical
or the overall good governance and professionalizing the real
pr
estate brokerage environment.

APP -Delhi NCR has been set up
es:
with the f

M i ss i o n

1. Provide access to skills and educa
or the real estate professionals.
2. Provide netw
or its
tworking
members through mee
evenings, events, conferences, seminars and
conven
3. Promote best pr
ode of ethics
amongst the members.
4. Act as the common voice of real estate
professionals in the Delhi NCR.
5. Undertake market research and disseminate
informa
To enhance professionalism and ethical conduct
and act as the credible voice of realtors.
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APP- Delhi NCR has been set up to provide the
consumer with conﬁdence, and the industry
professionals with a united voice, an organiza
represen
terests of hundreds of brokers
er Delhi NCR. APP Delhi NCR is a
opera
o elevate the
non-proﬁt organisa
eal estate brokerage
standards of pr
business to a global level, whose sole aim is to
improve the standards of professionalism in the
Delhi NCR property market.
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MESSAGE FROM THE PRESIDENT

Real Estate Brokers:

An inseparable arm of real estate
ASHWIN JAIN

PRESIDENT,
ASSOCIATION OF PROPERTY PROFESSIONALS, DELHI NCR

Role of brokers in real estate has always been important. However, in today's scenario, this role has
immensely gained prominence. Just like any other industry, real estate, too, had a number of unprofessional
players erstwhile who brought a bad name to the sector, community and themselves. However, things have
changed drastically over the past few years, especially post the addition of professional players in the market
and with the implementation of the Real Estate (Regulation and Development) Act (RERA), 2016.
At present, brokers are respectable agents who are experts in
and every property that fits in their budget.
their own field. Their help is sought not only by the developers
but also by the prospective homebuyers. They have in-depth
ground-level knowledge, and therefore, they are able to crack
As India is witnessing fast-paced activity in real estate circles,
deals worth crores within a short span of time. They also help
it is becoming difficult for the developers to position and sell
to save their clients from possible pitfalls. The homebuyers
their projects. Realising the gravity of the situation, almost all
tend to seek the help of the agents, not only to locate property
the developers have started to work closely with the real
but also to give advice and help them
estate agents. The professionals not only
during the buying process. This
provide a dedicated network of clients but
involves help pertinent to legal,
also exposure to premium networks. For
The developers have
taxation, compliance and other relevant
developers, the relationship is also
issues. The brokers are now strategic
started to work closely
helpful as they get an experienced person
advisers to real estate developers.
to sell and market their products. They
with the real estate
can develop a plan for the developer and
agents. The
Organised real estate brokers are
also strategise for them. These realtors
professionals not only
gaining momentum in real estate deals
are not in the business just for the
provide a dedicated
across the country. They have
brokerage but also for extending
significant investor network across the
professional help in the real estate
network of clients but
country. This is the reason why the
business and earn a name for themselves
also exposure to
brokers are easily able to sell even the
and their organisations. The developers
premium networks. For
newly-launched projects.
are now using brokers as one of the tools
developers, the
to sell their projects. It does not mean that
relationship is also
they can do away with advertisements
The real estate agents are now filling
and other marketing tools used for the
helpful as they get an
the gap, which was created by the lack
project, but historically, it has been
experienced person to
of time required for real estate surveys.
proven that the brokers have always been
sell and market their
They help you to save a lot of time
the most effective tool for achieving the
products.
because of their know-how of the latest
sales target of the developers.
offerings. These professionals can
easily guide the buyer about the
With the onset of RERA and other
projects which fall in their budget and also help in choosing
compliances, the commitments of the developers are also
the best option in a given price range. They can also provide
being taken more seriously as of now. At present, RERA
the best knowledge about the developer in your region.
registered brokers are offering their services, and the clients
are assured that the services and the commitments will be
In case of young couples who are looking to invest in
correct and honoured. However, the onus always lies on the
properties, especially in cities such as Delhi and Mumbai;
client to choose his broker or professional cautiously. While
taking the help of a local real estate agent can help to save
selecting the broker, always keep in mind the saying which
cost and hassles. This is because of the fact that the
goes, if you find the cost of hiring a professional expensive,
millennials do not have that much time to go and visit each
wait for the costs after hiring an amateur.

BENEFIT TO DEVELOPERS

BENEFIT TO BUYERS
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The President, Governing Body Members
and General Member of APP, Delhi NCR
send Congratulations & Best Wishes to

Mr. Tarun Bhatia
on being elected unupposed as the
President Elect - NCR India
Year 2019-20
on 23rd August 2019
President
Ashwin Jain
2018-19

Hon. Secretory
Gagan Pal Singh
2018-19
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APP REALTY CONCLAVE 2019
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Satya Group:

Living up to its name of 'Righteousness', since 4 decades.

MANISH AGARWAL
MD, Satya Group

Satya Group is a well-established real estate organization based in Gurugram. It has a legacy of more than
4 decades, built with a zeal for providing enhanced services to customers to bring a difference to the real
estate sector. Having delivered over 7 million sq. ft. of commercial and residential projects across India, Satya
Group is one of the leading and dependable delivery driven names in real estate and property development
in Delhi NCR.

THE EARLY YEARS.

Satya began its journey in the 1970’s with the development of
independent houses in Delhi and residential & commercial
complexes in Kolkata, under the leadership of Nawal Kishore
Agarwal, Founder and Chairman. By the 80’s the Company
had delivered various housing projects across Delhi. The
Group hasn’t looked back since then and has continued to
expand and grow from strength to strength.

THE LEADERSHIP.

Mr. Manish Agarwal took up the reins of the business from his
father and displayed shrewd insight and vision spearheading
the Satya Group as its MD. A smart, humble, hard-working
entrepreneur with a genuine passion for his craft and
business, Manish Agarwal took the business forward by
investing into the then fairly rural and suburban Gurgaon in
the 80s. Not knowing how the lay of the land would be 20
years down the line, reveals Mr. Agarwal’s ability to believe in
his vision and take risks to abide by them. Pitted against some
of the giants in the industry who were also making inroads into
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the same space infact strengthened his resolve to play in the
same arena and come out a winner.
Mr. Agarwal displays an entrepreneurial élan with the right mix
of a conservative approach to financial planning with an
aggressive and shrewd outlook to implementation and
delivery planning. Mr. Agarwal’s business acumen, strategic
planning and execution has made the Satya Group one of the
leading names in residential, commercial, retail, townships,
malls, multiplexes, and hotels in Gurgaon.
Mr. Agarwal’s vision for the future is not just limited to his own
company, but to the industry as a whole and its need to align
to global best practices. This together with his social standing
as a respected peer within his industry saw him becoming one
of the founder members of Delhi-NCR chapter of real estate
industry body, CREDAI. Today, as the V.P., CREDAI NCR
and Co-Chairman of Urban Development and Housing
Committee of PHD Chamber, he provides strategic leadership
to the industry; has played a pivotal role in creating the ‘Code
of Conduct’ for the Indian real estate organization and
represents his zone at global industry conferences.
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THE CREDENTIALS.
4 decades of building trust

A trendy boutique 5-star hotel, in Sector 15 in the middle of
the Gurgaon Central Business District.
Status : Delivered.

7 million square feet delivered

THE LEGEND:

11.5 million square feet of project development
130 employees
3 city presence

THE AWARDS:
● Indian Achievers Realty award 2014
● Integrated Township of the Year

A premium residential group housing project located just off
the Golf Course Road in Sector 57, Gurgaon, and spread
across 16 acre of sprawling landscaped greens. Delivered.
The Hermitage: Located in Sector 103, Gurgaon, this
integrated residential township is spread across 10.2 acre.
Possession for six towers is currently in progress.
Platina: at The Hermitage offers premium air conditioned 3 /
4 BHK apartments with exclusive features and modern
amenities.
Status : Delivered.

● WCRC Leaders Asia
● Asia’s Best Real Estate Projects & Properties to
Lookout for 2015 – THE HERMITAGE

THE MAKERS OF:
CENTRUM PLAZA:

NORA:

These premium one room cozy homes are located at The
Hermitage.
Status : Delivered.

ELEMENT ONE:

A landmark office complex on Golf Course Road, Gurgaon.
Spread over 4,32,000 sq. ft., the development offers
ultra-modern office spaces on one of the most preferred
location of Gurgaon.
Status : Delivered.

GALAXY HOTEL & SPA:
A vibrant mix of high-street retail and private business suites
located in the heart of the affluent sector 47-49 in Gurgaon.
Currently at an advance stage of construction.
The Hive: Spread across more than 5.5 acres, on a three
side open plot with a frontage of 213 m is this mega
high-street, located in Sector 102 Gurgaon.
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A mall with retail, multiplex and a large food court area,
spread across 2.3 acre of land is the first for the city of
Bhatinda.
Status : Delivered.

Status : Under Construction.

MALWA COUNTY:

THE WAY FORWARD:
The Group continues to rest on six core elements – a strict
adherence to product quality, timely delivery, environment-friendly construction, energy conservation, transparency and a customer-friendly business organization.

A self-contained 110 acre integrated township with a mix of
residential commercial, retail & institutional infrastructure,
strategically located on AB Bypass road, Indore.
Status : Delivered.

MALWA HEIGHTS:

The focus continues on innovation and use of technology
which is environment friendly. Green is the new culture at
Satya. The focus is on sustainable developments that are not
only unique but also profitable and make a difference to
customers, investors, stakeholders and employees. The
Group’s quest for new technologies and building materials is
not just aimed at cost reduction or value addition, but a way
to transform core thinking in the building industry as a whole.
The use of AAC blocks in construction that are lighter and
better quality building blocks; use of new water harvesting
techniques; energy efficient lighting; water recycling are all
part of the endeavor. Self-reliance for energy needs in all
construction projects using solar electricity, energy efficient
materials etc. are part of the mission.
With new residential and commercial projects on their way,
the Satya Group is looking forward to strengthening their
repute of a serious delivery focused developer.

These are mid-rise apartments with luxury features at Malwa
Country.
Status : Delivered.

MALWA JEWELS:

On offer at Malwa County, are luxury villas & apartments with
lush green gardens and beautiful parks.
Status : Delivered.

CITY CENTRE:
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THE REVIVAL OF THE

INDIAN REAL
ESTATE SECTOR
The World Bank estimates that India's GDP will grow at a rate of 7.3 percent in 2018-2019.
This figure indicates that our country can touch the 5 Trillion economy mark by 2027.
However, the current government aims at achieving this mark by 2024, a full year before
the deadline. Achieving this significant growth naturally requires a strong backing of the
real estate sector as it is one of the major contributors to the country's economy.

IMPORTANCE OF REAL ESTATE

Real estate is considered to be one of the standard factors to
measure the economy across the globe. It is estimated that
the Indian real estate sector can touch the $650 Billion mark
by 2025. This notable transformation will increase the GDP
from 7 percent to 13 percent, thus, playing a significant role
in framing the vision mentioned above. But, the real estate
sector currently being in a slump, makes it improbable to
achieve the estimated growth. However, a few structural
changes can result in a significant revival of the real estate
industry and bring it back on track.

INFRASTRUCTURE

increased to 32 Million sq. Ft. and is expected to grow to a
$215 billion industry by the year 2020. Therefore, it is going
to be a promising channel in the growth of the country's
economy.

FINANCE

Finance is the backbone of all the industries, and real estate
finance is one of the foundations to build a massive $5 Trillion
economy. The recent slowdown of the real estate industry
can be directly linked to the downturn of the financial market
of the country. But, the markets are getting filtered and are
looking forward to a quick recovery. It is the
current requirement to allow liquidity flow into
The real estate sector
the hands of the aspiring population to
currently being in a
strengthen their purchasing power. On the
slump, makes it
other hand, the banks are looking to empower their balance sheets, which restricts the
improbable to achieve
end customers from receiving benefits of the
the estimated growth.
reduced repo rates by the RBI, thus deriving
However, a few struchigher profits.

A country's growth depends significantly
on its infrastructure. The government has
announced Rs.100 lakh crores worth of
investment towards infrastructural development. The figures have started showing
up as the current road construction rate
stands at 27km/day compared to 3km/day
tural changes can
in 2014, an increase of 800%, a whopping
AFFORDABLE HOUSING
result in a significant
figure, albeit coming from a low base. The
The last union budget had a paramount focus
revival of the real
national highways that stretch to 96,000
on affordable housing. Affordable and mid-inkm are being doubled. Along with the
estate industry and
come housing in Mumbai has a ticket size of
national highways, the focus is also on the
around Rs. 1 crore and Rs. 75 lakh in other
bring it back on track.
state highways that will lead to the develmajor cities. With the value of affordable
opment of new cities and thus, growth in
housing on the rise, affordable housing is
the country's economy. Other developments like new railway
directed towards becoming mainstream housing in India.
routes, metro routes, and airports all collectively contribute
Owing to this, the affordable housing asset class is gaining
as the fuel for the growth of the country's economy.
momentum, and the EWS and LIG buyers are showing utter
interest in this sector.
COMMERCIAL REAL ESTATE
Warehousing and retail hubs witnessed a phenomenal
growth at the commercial end, attracting $2.6 Billion in the
first quarter of 2019. The e-commerce sector primarily drives
the logistics and warehousing sub-sector. The demand has
realtalk
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TENANCY LAW POLICY

This year, the government has proposed to compose a
tenancy law to boost rental housing. A boost in rental housing
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directly boosts the influence of developers and private
players to enter into the real estate sector. It is believed that
this law will further organize the otherwise unorganized
sub-sectors

CO-LIVING

An increase in co-working and co-living spaces, together with
government policies and initiatives for affordable housing are
pulling the real estate sector out of the slump. According to
the IBEF January 2019 report, the market value of the Indian
real estate will touch $1 Trillion in 2030. Industry experts
believe that the co-living sector will play a significant role in
escalating this growth. Moreover, a joint report by JLL-FICCI
indicates to a $1 Trillion business opportunity in this
fast-growing sector.
More than half of India's population is below the age of 35
years that move to urban places for better career opportunities, and India has the distinguished tag of being one of the
youngest countries in the world. To counter the problem of
unaffordable housing in tier-1 and tier-2 cities, co-living
startups are transforming unsold properties into
ready-to-move fully-managed accommodation options.
Co-living also promotes active involvement of real estate
developers as most players operate it on an asset-light
model. Co-living also brings in the plug-and-play concept into
real estate by providing tenants necessary service, maintenance, and amenities.
Moreover, co-living is the only segment in real estate which
has embraced modern technology. Co-living players in India
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are combining human expertise with technology to provide
tenants with end-to-end housing experience. Companies are
using services like paperless tenant on-boarding process,
virtual property tours, artificial intelligence, internet of things,
and chatbots to attract and retain customers.

OTHER NICHE SUB-SECTORS

Startups and private players like Tribestays, PALACIO, and
OYO are also entering the real estate sector with the model
of co-living and student housing. As a result, this sector is
getting the maximum attraction and is also on the investment
radar of foreign investors. According to a report by Knight
Frank, the current estimated demand of PBSA bed spaces in
the country stands at 8 million. This rate is expected to grow
at a rate of 8 percent up to 2025, increasing the demanded
number to 13 million bed spaces.

CONCLUSION

In a nutshell, the real estate sector is considered as the
second-largest contributor to GDP growth, after the agriculture sector. Moreover, with an increase of Ease of Doing
Business (EODB) rankings, the real estate sector is attracting collaborations and investments from private firms in the
commercial and residential industry. Additionally, the revised
GST rates, amends, and reforms in policies, increased FDI,
and rapid urbanization along with increasing purchasing
power together facilitate the journey towards the ambition of
$5 trillion economies. At last, there has to be a model shift in
the real estate story in India. The real estate sector, instead
of riding on the country's growth, is now responsible for the
country's growth.

Association of Property Professionals
Delhi NCR

14

NAR

11

TH

INDIA’S

CONVENTION

NAR INDIA’s 11th convention in Hyderabad turned out to be the largest realty
convention in the country this year. It was held at India’s largest convention
centre with over 1500 delegates attending from across India.
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The convention had three premium institutes as its
knowledge partners such ISB, SPA-Delhi and NICMAR. It
was supported by FICCI, CREDAI and NAREDCO.
The events highlights were the Army brass band opening the event with National Anthem followed by two
disabled personalities as their chief guests - Chief
Ganechangers as they were called to inspire and move
people with their stories of achievements and their
contribution to nation building in form of empowering
people and making a diﬀerence to the society with
their commitment to life of others.
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The event saw 27 educational sessions which kept the
delegates busy with learning’s over two days. From
motivational speakers like Devdutt Patnaik and the
Celebrity Chef Sanjeev Kapoor to sessions on business
innovation to building your own brand to use technology in realty from stress management to networking
skills, tips on raising equity for small and growing
entities to panels on RERA, Co working and co living it
captured and covered a huge ground to help delegates
take home great insights.
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SOCIAL MEDIA MARKETING
TIPS FOR REALTORS /
ESTATE AGENTS
EXPERTISE AND
03 ENGAGEMENT
As a realtor, you are an expert, and your
followers look up to you. Instead of ﬁlling your
proﬁle with listings and facts, make sure you are
answering confusing questions as well. Questions like
"What is the diﬀerence between the two apartments?"
"How is the layout diﬀerent?", etc. help you present
yourself as a thought leader and an expert. Also, focus
a lot on engagements. Reply to the comments, ask your
followers questions, and take suggestions from them.

Social media marketing is undoubtedly one of the
best ways to present yourself, engage with the
audience, and generate leads. But, with social
media being so prevalent and accessible to everyone, people consider it as an easy and quick way to
grow their business. After listening to so many
inﬂuencers and gurus giving master classes on
social media marketing, people consider themselves social media experts. But, real estate
marketing requires more. This article walks you
through some social media marketing strategies
used by the top real estate agents of the industry,
which you can start applying instantaneously.

01

04

BE UNIQUE AND
AUTHENTIC SELF

Social media marketing is something real estate agents should prioritize and focus every single day. The most
successful realtors try to be diﬀerent from the
rest of the lot. A social media proﬁle that is ﬁlled
with real estate facts and listings is boring content
and is out everywhere. To be unique, you need to
maintain a balance between life, interests, and real
estate. Every post on your social media proﬁle should
give an insight into the person you are. Your content
should be a combination of real estate tips, photos,
videos, tours, interviews, behind the scenes, etc.
But, in the race of being unique, never forget to be
your authentic self.

02

GET A BOOST
FROM THE PROS

Although social media marketing is
the gold mine to generate leads, what
no one tells you is that being successful on
social media is a hard task to do. With
hundreds or maybe thousands of accounts in
the competition, it is hard but vital to get a
head start over your competition to get the
much-needed boost. That is why you should
use tools like Hibu that take care of your social
media and help you grow your online
presence. This way, you have full control over
your account, but an expert does the most of
your work and helps you focus on what you do
best, i.e., talk to clients.
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DIFFERENTIATE ORGANIC
SOCIAL FROM PAID SOCIAL

You need to understand the diﬀerence
between your current, existing
audience, and your new, incoming
audience. Many realtors keep posting
photos or videos of empty apartments, but their existing followers may
not be interested in looking at any of
them. Therefore, you need to diﬀerentiate between
organic traﬃc and paid traﬃc and what content does
each group wants to see. Listings are best suited for
paid traﬃc. For organic traﬃc, the followers want to
see more of your lifestyle and points of retention.
Don't be scared of paid social media marketing. Instagram and Facebook oﬀer you the opportunity to target
a speciﬁc audience from a speciﬁc area, speciﬁc age
group, speciﬁc interests, and much more. Spending
some bucks on targeted marketing is never a bad
choice, and you can get signiﬁcant competitive edge
over the realtors who stick to organic social only.

05

DON'T RUN AFTER
PERFECTION

Videos are the best way to
build trust and connect with your
audience. However, many realtors refrain
from getting in front of the camera, thinking that they are not perfect. Well, you
don't need to be perfect. Just be real and
get in front of the camera to show your
personality and expertise. Even if you don't
know how to do it professionally, just open
your selﬁe camera and give some value to
your followers.
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08

According to Mr. Abhishek Jain, Association of Property Professionals Delhi
NCR, Immediate Past President and
Current Advisory Board Member “It’s
important to always prioritize your customer.
Consider the requirements of your customers, their
ﬁnancial capabilities, and their needs and problems
to give them honest advice. Your customers'
satisfaction should be more important than your
personal proﬁts.”

06

Don't be afraid to introduce
yourself to the audience. Try to
relate to the audience and make
your personality shine in front of them. This
way, people do not just see the listings, but also
get to interact with you and know who the agent is.
Be genuine and enjoy the process. You should also
share your clients' stories as keeping them in focus
is what you need to do.

DOCUMENT YOUR
LOCAL EVENTS AND
INVITE COLLEAGUES

09

You should document festivals,
shows, museums, and other local
cultural events. Instead of just making a static
announcement in the neighborhood about what
you do, document these events via Instagram and
Facebook stories. Additionally, you should invite one
of your clients or colleagues who are landscapers,
Vastu Experts, or interior designers to guest curate
your social media handle for a day.
Mr. Kshitij Nagpal, head of north zone NAR
and incoming president of association if
property professionals says “ it’s very
important for realtors to be in touch with
changing trends with regard to technology, real estate
rules, social media advertising, etc.
We at APP keep training our members at regular
intervals so that they are able to deliver the best of
services to buyers, sellers and builders. The realtor is
supposed to lead a deal and he has to strike a balance
between both sides to get the perfect outcome along
with satisﬁed customers.

07 TAGGING

STORIES AND

You may not know that, but you
can use up to 30 hashtags in an
Instagram story and then drag them
oﬀ the screen. More hashtags mean your
content will reach out to more people. Similarly,
you can tag up to 20 accounts in your story. Tagging
other realtors will send them a notiﬁcation that you
have tagged them. The chances are that they may
share it with their audience, which links back to your
page. All of this helps you receive free, quality traﬃc.
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LET YOUR
PERSONALITY SHINE

WEEKLY VIDEO
TOUR OF LOCAL
OPEN HOUSES

Pick a day of your week and visit
brokers' open houses. Target three to
four listings and post a small video and a few
photos of the property with a little information.
Don't give too much information and add a small
teaser. People will reach out to you and ask for more
information. This way, you will get a good idea about
your target market. Make sure to add a personal touch
to the listings like your photo or photos with friends.

Mr. Tarun Bhatia, Association of Property
Professionals Delhi NCR, President-Elect,
2019-2020 says, from personal experience,“I use MailChimp quite extensively, an
emailing process, which helps to reach out the
customers, by email, by dividing the customers according to the property they want to purchase. It also
allows me to track which customers have opened the
email and which have not. The ones who have not, I get
the facility to send the email again. For the customers,
who have seen the email, our team immediately gets in
touch with them, leading to a signiﬁcant growth in
overall sales”

10

LEVERAGE
YOUTUBE

Being a successful realtor is all
about building a brand. And, when it
comes to building a brand, YouTube is the
best platform to do so. Presenting yourself on
YouTube is free, and is one of the most authentic
and intimate ways to show your personality and way
of doing business. This promotes brand awareness
on a large scale, impact other people, and creates a
business from the content itself.
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Real Estate Marketing
Secrets You Should Know
As a real estate agent or broker, you need to market your business, as well as the
properties you have listed for the clients. Many real estate agents, especially in
their early stages, make a few marketing mistakes which adversely aﬀect their
overall business model. In this article, you will get introduced to the marketing
techniques used by the top real estate agents that help them make multiple
successful transactions and big fortunes.

Blogging Is Not for Real Estate?
Many real estate agents consider blogging as an
unnecessary task and prefer sticking to static real estate
website content only. For those who don't know what
static website content is, it is a piece of website content
which is not edited or updated after being published.
Static website content generally includes the 'Contact Us'
and 'About Us' pages which don't require frequent
changes. This type of content ranks on the search
engines quickly, but cannot sustain the rankings.
Blogging, on the other hand, is a commitment to put out
new content regularly. It does not matter if you publish
new content twice a month or twice a week because
your consistency is more crucial than your frequency.
Real estate agents need to stay on top of the Google
rankings because it gives you a competitive edge over
agents who are sticking to display advertising only. This
strategy has ample statistical backing as well. The data
clearly indicates that the most successful real estate
agents have the best performing websites. Therefore,
your success as a real estate agent is largely dependent
on the success of your website.

Email Drip Campaigns:
The Real Estate
Marketing Secret
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Email marketing is the most eﬀective way of marketing real
estate listings. But, if you overdo it and drown
your prospects into emails, they will opt-out
of your email list without any second thought.
Therefore, you don't have to be spammy
when it comes to email marketing. Real estate
gurus use and recommend the four-step email
process to understand your prospects and
convert them to potential customers.
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The Four-Step
Email Drip Campaign
You will come across plenty of pre-made email
templates which can either be purchased or available
for free with website templates. These templates may
work for a few people but are generally not the best
option. If your prospects are early in their research,
they are likely to receive emails from other agents like
you. Therefore, sending them the generic "How to
upgrade your bathroom?" and "How to transform your
house?" will not work as they are probably receiving
the same emails from other agents.
The content of your email and the frequency of your
email should stand out from the rest of the
competition if you want prospects to notice you and
consider your services. Below is the step-by-step
four-step email drip campaign that you should use if
you want a good prospect to customer conversion.

01

02

03

04

EMAIL 1

EMAIL 2

EMAIL 3

EMAIL 2

Two days after the list
entry, talk about a
complete roadmap of the
subscription, links to the
area map and area
descriptive pages

Five days after the list
entry, talk about
disadvantages of manual
searches, advantages of
automatic alerts

Eight days after the list
entry, redirect prospects
to IDX search page, send
requested listing reports

Twelve days after the list
entry, thank them for
sticking with you, inform
them about quarterly emails
they will receive from you,
send quarterly emails

Create annual sold property statistics report after the calendar year ends, upload it on your
website, and inform all the members in your list.

Direct Mail:
The Evergreen Marketing
Masterstroke

realtalk

|

september 2019

The "Old is Gold" saying holds true in the case of direct
mail marketing. In spite of the introduction of modern
marketing solutions like SEO and automated emails,
direct mail marketing still remains one of the most
eﬀective forms of marketing. Most importantly, every
prospect in real estate is unique, and a generalized mail
template or marketing campaign may work for a few, but
not for the rest. In direct mails, you send personalized
emails based on the requirements of individual
prospects. This promotes more engagements and better
response and conversions. Direct mails can be sent more
frequently to keep the prospects warmed up.
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Combining
Direct Mail with
Digital Presence

+

Previously, you learned about the beneﬁts of blogging and creating a digital presence. You also learned about how a
good digital presence and a high ranking website can give your real estate business, a boost. And, in the previous
section, you learned about the beneﬁts of direct mail marketing. New real estate agents make the mistake of
choosing one over the other as their marketing strategy, which is completely wrong.
Imagine the results you can achieve if you combine both digital presence and direct mail marketing with each other.
To do so, you need to create an ecosystem where your direct mail campaigns and your website, blog, or social media
proﬁles are interdependent. For example, you can use a few photos of your recently sold property in the direct mail
to build the prospect's interest. From the mail, send them to your website or social media proﬁle where you can
showcase your entire portfolio along with valuable information.

Community Blogging:
An Emerging Real Estate
Farming Practice

Real estate blogging and farming go hand
in hand. Blog about neighborhoods,
communities, subdivisions, and group
information about speciﬁc areas. While
sending direct mails to a speciﬁc
neighbourhood, direct prospects to the
section of your website that speciﬁcally
discusses their area.

Conclusion
Real estate marketing has changed rapidly in the past
decade. Earlier, banners and display advertisements were
all that was needed to interest prospects and make them
buy. Nowadays, most of the property buyers are
millennials who are smarter and know their needs.
Therefore, a solid marketing strategy that combines an
eﬀective digital presence and well-framed targeted direct
mails are essential for a real estate agent to succeed.
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The new APP Logo is all about networking, collaboration and togetherness.
Active networking is vital to career growth. Often confused with selling, networking is actually about
building long-term relationships and a good reputation over time. It involves meeting and getting to know
people who you can assist, and who can potentially help you in return.
The Red & Blue colour of the logo APP shows the hot and cold time faced by members but the merging
of app letters into each other show the togetherness.
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Benefits of membership
01

02

03

Access to skill up gradation and
educational programs specially
designed for real estate.

Exposure to accepted standard
procedure and conduct and
international best practices in
real estate profession.

04

05

06

Beneﬁciary of credible voice of
realtors in India.

Use of NAR and APP logo on
visiting cards.

Consumer recognition in the
local and global market.

Networking opportunity with
other real estate professionals
in the city, state, national and
global market.

WHY SHOULD YOU JOIN APP?
With a membership of APP, you open your doors to a lot of the following:

01

02

Education sessions with best in
line industry experts on RERA,
GST and other prominent laws
applicable to the industry.

03

let's connect events with all
top developers giving direct
connect with top management
and preferential treatment at
all developers

Host of networking
opportunities with salary
actors in Delhi NCR and
top developers.
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